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!e Enterprise Trade Fund (ETF) was established by Yukon Economic
Development to stimulate and support the growth of Yukon business activity

through market penetration and expansion and business development.

ENTERPRISE TRADE FUND



PURPOSE

!e purpose of the Enterprise Trade Fund is to stimulate 
Yukon business activity through market expansion and business 
development.

OBJECTIVES

• To open up new markets or significantly expand existing 
markets, particularly export markets.

• To support the development of Yukon businesses.

ELIGIBILE APPLICANT

!ese guidelines apply to Enterprise Trade Fund (ETF) 
applications from:

• Yukon filmmakers and sound recording artists (must be 
registered with Corporate Affairs and be in good standing 
with Yukon government)

• Yukon businesses or non-governmental organizations whose 
primary activities are related to film or sound production (not-
for-profits must be registered under the Societies Act and be 
in good standing with the Yukon government).

• Specific ETF funding is also available to small businesses not 
related to the film and sound industries. Please refer to the 
Enterprise Trade Fund Small Business guidelines for more 
information.

ELIGIBLE ACTIVITIES

• Events such as trade shows, festivals, conferences, tours, 
markets, showcases

• Marketing, including research, analysis and materials
• Business development, including marketing plans, business 

plans and strategic plans
• Business skills development, including training, workshops 

and seminars
Multi year funding will only be considered where the need for a 
sustained marketing effort is substantiated. 

INELIGIBLE ACTIVITIES

• Purchase of capital assets
• Undertaking of leasehold improvements
• Regular and routine business expenses, including operating 

and maintenance costs
• Any cost or expenses incurred prior to application approval
• Events where the Department of Economic Development has 

offered a competitive intake for attendance – and the applicant 
was not a successful candidate of the intake

• Prizes or awards

FUNDING

!e cost and scope of the project must have a reasonable 
relationship to the business and to the potential return on 
investment. Project maximums may be further restricted by 
overall funding availability.

• !e maximum eligible for ETF funding for any application is:
• 75% of eligible costs for marketing activities to a maximum 

of $50,000
• 75% of eligible costs for event attendance, web site or 

business skills development to a maximum of $10,000
• $2,000 per showcase (applicant must provide confirmation 

of selection under a competitive process)
• 50% of eligible costs for business plans to a maximum of 

$10,000
• For-profit organizations must contribute 25% of the total 

project costs, and this contribution must be in cash.
• Not-for-profit organizations must contribute 25% of the total 

project costs, 10% of this contribution must be in cash, up to 
15% may be in kind.

• Funding from other government programs must be declared.
• Government of Yukon’s contribution cannot exceed 75% of 

the total project cost.



APPLICATIONS

ETF applications for the film and sound industries may be 
submitted to the Yukon Film & Sound Commission at any time 
during the fiscal year.

Applications should describe the operations and objectives of 
your business or organization, the project, its goals and expected 
outcomes, the impact of the project on your organization and/or 
the industry overall, and measures by which the economic 
value of the project can be evaluated against ETF objectives.  
Applications must include a budget and marketing plan.

• All application approvals will be merit based.
• Applicants must have a proven track record, demonstrating 

the experience and qualifications to successfully implement the 
project.

• Applicants must demonstrate that their products are export 
ready or, for NGOs, that their marketing activities will 
significantly develop the Yukon film or sound industry.

• For second and subsequent applications, applicants must 
clearly demonstrate the value of previous ETF funding to 
the marketability of their products or to the development 
of the Yukon film or sound industry (i.e. outcomes such as 
number of new markets opened, new marketing alliances 
formed, improvement in business knowledge and networks, 
value of any new investment in Yukon businesses, revenue, 
employment, change in business reliance on government.)

EXPORT READINESS

FILM

Export readiness is judged by a combination of:

• A current commercial product available for sale—may include 
a film, a script or a fully developed treatment where partial 
funding is in place

• Demonstrated filmmaking experience, exhibition history and 
exposure

• Marketing plan and professional promotional materials
• Projected outcomes from the project
• A confirmed buyer or investor.

SOUND

Export readiness is judged by a combination of:

• A current commercial product available for sale and for digital 
download on iTunes, PureTrax or other major download site

• Verifiable and significant previous product sales over at least 
six months, including commercial CD releases

• Demonstrated performance history and exposure, preferably 
at a national or international level

• Marketing plan and professional promotional materials
• !e inclusion of a centre, large festival, arena or other 

significant venues in the current tour – for tour funding
• Projected revenues from the project – for tour funding
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APPLICANT NOTIFICATION

Applicants will be notified of a decision within 25 business days 
from the receipt date of a fully complete application for requests 
above $10,000, or 15 business days from the receipt date of a 
fully complete application for requests of $10,000 or below.

REPORTING REQUIREMENTS

Upon completion of the project, a detailed project report must be 
submitted, including:

• A description of the activities and outcomes of the project
• A statement of expenses
• Copies of all invoices and receipts

CONTACT:

You may contact or submit your application to:
Yukon Film & Sound Commission 
Economic Development, Government of Yukon

101 Elliott St. 
Box 2703 F-3 
Whitehorse, Yukon 
Y1A 2C6

info@reelyukon.com 
www.reelyukon.com  

P: 867-667-5400   
F: 867-393-7040 
Toll Free in Yukon: 1-800-661-0408 ext. 5400



FIRST Half hour Fund 2010–2011

1.	 What is the ‘First Half Hour Fund’?

The First Half Hour Fund is an initiative by Nunavut Film to provide an opportunity for emerging filmmakers 
to participate in a mentored program that will:

		� provide successful participants with a 5 day film camp which will provide training opportunities that 
will enhance the knowledge base and skill sets they will need to make their first half hour program;

		� provide successful participants with a year of professional support while they develop and produce a 
half hour program in their own community (maximum up to 30 minutes in length) through mentoring 
from established industry leaders; and

		� provide up to $30,000 in cash support and up to $10,000 in services.

2.	 Purpose

Nunavut Film developed this program to build a continuum of learning and opportunity. Emerging 
filmmakers will be put through an intensive training program.

3.	D efinitions

A few select terms have been defined for the purpose of these guidelines: ‘Emerging filmmaker’ and 
‘resident of Nunavut’. Applicants should refer to the definitions in Appendix A.

4.	App licant Eligibility

4.1 The Applicant

To be eligible to apply for assistant under the First Half Hour Fund, the applicant must:

		 be a resident of Nunavut;
		 graduated from school or demonstrate sufficient life skills and a sincere desire to learn;
		 be at least 18 years of age;
		 maintain creative and financial control over the project as well as all copyright in the project;
		 not have more then 30 minutes of on-screen credit for dramatic production;
		 be able to commit to the 5-day film camp all taking place in Iqaluit, June 2010; and
		� work with the First Half Hour program manager and assigned mentor to plan milestone dates for 

project development, a budget, production and delivery. 
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4.2 The Project

		 Projects must have a finished running time of under thirty minutes.
		 Projects must be dramatic in nature, which includes comedies. Animation is eligible.
		 Projects can be completed in any medium provided it meets standard broadcast requirements.
		� Theme and subject matter are up to the applicants although Nunavut Film will not accept any project 

that contains excessive language, violence, sexual violence or sexual exploitation.
		� Commissioned works are ineligible.
		� Projects produced in Inuktitut or Inuinnaqtun or produced with the ability to subtitle in Inuktitut or 

Inuinnaqtun will be given priority.

5.	Nunavut Film Contribution

A recipient will receive:

		� professional training delivered by some of Canada’s top industry professionals during the 5-day 
film camp. Producing, writing and directing workshops will be offered; and

		� after successful completion of this training and the development of a production budget recipients 
will receive:

		  a.	�access to an established industry professional who will act as their mentor, offering advice, 
expertise and support

		  b.	�up to $25,000 in the form of payment by Nunavut Film upon receipt of appropriate invoices to be 
used to complete their First Half Hour

		  c.	�in-kind services worth over $10,000 in the form of equipment rental and post-production facilities. 
Insurance and legal counsel will be provided through Nunavut Film.

6.	App lication Process

		� Only fully completed applications will be considered.
		� A script with a projected running time of no more than 30 minutes and or a story board.
		� Fifty word synopsis on story idea.
		� Provide details on stylistic approach, setting, overall tone, language(s) used.
		� Expectations. A short paragraph describing what you are hoping to gain by participating in the 

First Half Hour program.
		� A letter of reference from a recognized industry professional. This could be someone you would look 

to as a mentor in the industry or someone who can speak to your readiness to participate in this 
program.

7.	App lication Assessment

		� All applications will be assessed for eligibility and completeness. Incomplete applications will be 
rejected.

		� Complete applications will be reviewed by a selection committee consisting of four individuals: 
the CEO of Nunavut Film, together with two qualified independent film and television professionals 
and one qualified resident of Nunavut, operating at arm’s length.

		� The Selection Committee will choose up to two individuals to participate per year.
		� Because Nunavut Film is a territorial-wide organization, regional representation will be considered in 

the selection process.
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Applicants will be notified of Nunavut Film’s decision via email. Recipients will be forwarded a Contribution 
Agreement for review and execution in a timely fashion.

An applicant cannot be guaranteed success even if its application substantially meets the eligibility and 
assessment criteria. The decision making process is fair, explicit and without conflict of interest. Nunavut 
Film reserves the right to commit less than the amount requested or to reject application.

The unsuccessful applicant may appeal the decision of Nunavut Film, in writing, no later than 30 days 
following the date that the applicant receives notification of the decision (for more information see the  
Film, Television and Digital Media Development Contribution Policy posted on the website: 
www.nunavutfilm.ca).

All information submitted to Nunavut Film will be strictly confidential.

8.	 Payment of Funds

Applicants selected to receive financing under this program will receive confirmation of the award by 
email. The successful applicant will then enter into a Contribution Agreement with Nunavut Film who will 
advance the funding, by way of a grant, pursuant to the drawdown conditions outlined in this Agreement 
including:

		� an initial advance (50%) paid upon execution of a Contribution Agreement with Nunavut Film and the 
successful completion of the five-day film camp;

		� 25% upon satisfactory evidence that the applicant has met any outstanding drawdown conditions; 
(other conditions may apply and will be added, if applicable);

		� a Final Advance (25%, or less in the event that the total development committed is not fully spent) 
paid upon receipt and acceptance of a copy of the content created together with a final accounting 
of costs and the corresponding financing structure; and

		� a completed Economic Impact Statement.

Other conditions may apply and, if applicable, will be outlined in the Contribution Agreement with 
Nunavut Film.

Prior to payment of this Final Advance by Nunavut Film, recipients will be required to complete an 
Economic Impact Statement ( the “EIS). An EIS form may be downloaded from the Nunavut Film website 
(www.nunavutfilm.ca)

9.	N unavut Film Rights

Nunavut Film will retain the right to exhibit (non-commercially) completed productions for promotion and 
will use best efforts to notify producer of any such screening prior to its occurrence.

Nunavut Film will have the right to screen completed productions at a show case event if so chosen. 
Nunavut Film will also use productions’ publicity materials to promote the First Half Hour program.

Nunavut Film encourages the producer to develop a marketing plan with a target audience in mind and to 
initiate activities that will generate audience interest.
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All copyright in the project shall belong to the applicant. Nunavut Film reserves the sole right to disqualify a 
producer that does not fully own all rights in and to the project. 

Any drawdowns not fully spent at the end of the Agreement will be deemed a surplus repayable to the 
Government of Nunavut.

Questions? Please visit website at www.nunavutfilm.ca, or contact:

Cheryl Ashton, CEO, cheryl@nunavutfilm.ca or 
Sarah Brown, Director of Programs, sarah@nunavutfilms.ca
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Appendix A
FIRST HALF HOUR  
Fund

DEFINITIONS

Emerging Filmmaker

Individuals who are at a critical juncture in their careers for which an intensive professional development 
program will make a marked difference in bringing their work to the next level of achievement.

A ‘resident of Nunavut’ is a Canadian Citizen or Permanent Resident who is:

		� a person resident in Nunavut and in possession of a valid Nunavut Health Card number or a 
corporation with at least 51 per cent of its members being persons resident in Nunavut and in 
possession of a Nunavut Health Card number.



Market Endowment Program 2010–2011

1.	 WHAT IS THE ‘MARKET ENDOWMENT PROGRAM’?

The Market Endowment Program is an initiative that awards an individual producer financial assistance 
up to $5,000 to cover his/her costs to attend international markets, co-production conferences or forums 
annually. 

Any one international market, co-production conference or forum will be referred to as the 
“Market Event”.

The Nunavut Film Development Corporation will be referred to as “Nunavut Film”.

The applicant who has been awarded ‘Market Endowment’ under this program will be referred to as 
the “recipient”.

2.	 PURPOSE

This program has been founded to encourage and support the establishment of relationships and the 
marketing of indigenous film, television and digital media projects to buyers, commissioning editors and 
co-financing/co-production partners in Canada and abroad.

3.	 DEFINITIONS

A few select terms have been defined for the purpose of these guidelines: “co-production”, “digital 
media”, and “resident of Nunavut”. Applicants should refer to the definitions in Appendix A.

4.	 ELIGIBILITY APPLICANT

The applicant must meet the following minimum criteria:

		 be a Resident of Nunavut;
		 be an independent producer of film, television and/or digital media project(s);
		� be the owner/operator of a company or sole proprietorship incorporated or registered in the 

territory of Nunavut or Canada with a head office in Nunavut; 
		� have at least one producer-related credits on a film, television and/or digital media project with 

a running time of not less than 30 minutes;
		 have at least one film, television or digital media projects in development;
		� have a demonstrated commitment to work professionally within the Nunavut film, television and/or 

digital media industry;
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		� be committed to business activities which respect the Inuit societal values outlined in the 
Film, Television and Digital Media Development Contribution Policy, posted on the website: 
www.nunavutfilm.ca; and

		� be in good standing with Nunavut Film.

5.	 ELIGIBLE MARKET EVENTS

The Market Events eligible under this program include the Cannes Film Festival, the American 
Film Market, European Film Market, HotDocs, NextMEDIA, Real Screen Summit and many more.  
A list of Nunavut Film supported Market Events for 2010-2011 has been posted on the website: 
www.nunavutfilm.ca. Applicants are encouraged to research these opportunities, take advantage of 
“early bird” registration discounts and apply to Nunavut Film for Market Endowment well in advance. 

Some Market Events, like Strategic Partners, require the producer to apply to participate. This is usually 
a very competitive process. The producer may only attend if he/she has been selected by the event 
organizers. A call for submission is usually sent out several months in advance of the conference or forum. 
Interested producers should be sure to monitor website(s) and have his/her name put on the event’s email 
notification list.

Other Market Events may be considered throughout the year and added to the posted list of Market 
Events for 2010-2011 if they are deemed to meet the objectives of this program and if resources permit.

6.	 ELIGIBLE COSTS

The following costs will be eligible for consideration:

		� registration fees (if applicable; see paragraph below);
		 return airfare (based on economy rates);
		� accommodation for up to five nights (to a maximum of $200 per night in Canada & $350 per night 

outside Canada unless pre-approved in advance, in writing);
		 per diem of $90 per day (for up to 6 days, including 2 travel days); and
		� promotion and packaging, ground transportation and overhead allowance (equal to 25% of the total 

‘Base Costs’, being the total of the above eligible expenditures). 

Any complimentary registration passes or other benefits provided to an applicant who has been ‘selected’ 
to attend a Market Event, should not be included in the applicant’s proposed Budget.

Nunavut Film and/or the Government of Nunavut may, upon request in writing, inspect 
and audit the records of the recipient of funding under the Market Endowment Program.

7.	 NUNAVUT FILM CONTRIBUTION

Nunavut Film will expedite review of the application for Market Endowment. If necessary, adjustments 
will be made to the producer’s estimated Eligible Costs to ensure compliance with these guidelines. 
Nunavut Film will provide up to $5,000 towards the total final approved ‘Eligible Costs’ to attend a Market 
Event. The amount committed and the terms will be outlined in a Contribution Agreement and paid to 
the recipient upon receipt and approval of his/her final report and accounting of costs (see Section 9 
below) together with a completed Economic Impact Statement (see reference below), after return from 
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the Market Event. Nunavut Film reserves the right to reduce the amount originally committed upon 
reviewing the recipient’s accounting of final costs. 

Any funds not fully spent at the end of the term of this Contribution Agreement will be deemed 
a surplus repayable to the Government of Nunavut.

Prior to advance of the Nunavut Film contribution, recipients will be required to complete an 
Economic Impact Statement (the “EIS”). An EIS form may be downloaded from the Nunavut 
Film website (www.nunavutfilm.ca).

8.	 APPLICATION PROCESS AND ASSESSMENT

Application forms may be downloaded from the website: www.nunavutfilm.ca, or picked up at the 
Nunavut Film office in Iqaluit.

Applications must be submitted in at least four weeks in advance of the Market Event taking place. 
Applicants must provide the documentation requested on the application including a Proposal that clearly 
outline his/her goals and the anticipated benefits of attending the Market Event. 

Applications which meet the Eligibility Criteria and are complete will be reviewed by a Selection Committee 
consisting of four individuals: the CEO of Nunavut Film together with one qualified independent film and 
television professional, one qualified independent digital media professional and a resident of Nunavut, 
operating at arm’s length. The Selection Committee conduct a detailed and comprehensive evaluation 
taking the following into consideration: 

		 eligibility;
		 experience and track record of the applicant; 
		 opportunities afforded the applicant; 
		 feasibility of the applicant’s Proposal; and 
		 budgeted costs. 

The decision making process will be fair, explicit and without conflict of interest.

Applicants will be notified of Nunavut Film’s decision via email and forwarded a Contribution Agreement 
for execution on a timely basis.

The resources available to support this program are limited. It is unlikely that Nunavut Film will be able to 
provide Market Endowment for every individual wanting to attend a particular Market Event. The decision-
making process will be fair, explicit and without conflict of interest. Nunavut Film reserve the right to 
commit less than the amount requested or to reject an application. 

The unsuccessful applicant may appeal the decision of Nunavut Film, in writing, no later than 30 days 
following the date that the applicant receives notification of the decision (for more information see 
‘Government of Nunavut Policy’ posted on the website: www.nunavutfilm.ca).

All information submitted to Nunavut Film will be strictly confidential.
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9.	 Reporting

Producers will be required to submit a final report within 30 days of return from the Market Event. Nunavut 
Film will provide a template for this purpose. This report must include a written description of the benefits 
and outcomes resulting from attendance at the Market Event and copies of all receipts for registration, 
airfare and accommodation. 

Questions? Please visit website at: www.nunavutfilm.ca, or contact:

Cheryl Ashton, CEO, cheryl@nunavutfilm.ca 
Sarah Brown, Director of Programs, sarah@nunavutfilm.ca
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Appendix A
market Endowment  
Program

DEFINITIONS

A ‘co-production’ is one which is not 100% owned and controlled by the applicant or his/her production 
company. The beneficial and equitable ownership granted to the Applicant is commensurate with the 
Applicant’s level of corporate control, management and creative decision-making and investment as 
outlined in a Co-Production Agreement entered into with the out-of-territory or out-of-country partner(s).

A ‘digital media’ project is one which integrates existing and emerging media technologies (text, 
graphics, audio, video, animation and interactivity) and is delivered digitally on multi-platforms using 
diverse methods of exploitation (website/internet applications, iTV and mobile). 

A ‘resident of Nunavut’ is a Canadian Citizen or Permanent Resident who is:

	 	� a person resident in Nunavut and in possession of a valid Nunavut Health Card number or a 
corporation with at least 51 per cent of its members being persons resident in Nunavut and in 
possession of a Nunavut Health Card number.
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1.	 CHANGES TO THE EXPERIMENTAL STREAM

CHANGES TO THE EXPERIMENTAL STREAM GUIDELINES

1.	 More detailed description of development, production, and marketing support
	 •	� The Experimental Stream provides support for Development, Production, and Marketing & Promotion. The 

CMF has now included a more detailed description of what these activities entail, so applicants can better 
determine which type of support is most appropriate for their project.

		  > See section 2.1

2.	 Greater clarity on the types of funding support provided
	 •	� Previously, the Experimental Stream Guidelines stated only that support for production would be in the form 

of an equity investment. Now, the Guidelines specify which type of activity—Production, Development, or 
Marketing & Promotion—receives which form of funding.

		  > See section 2.2

3.	 Changes to amounts of funding support provided
	 •	� Previously, the Guidelines stated a single Maximum Contribution amount applicable to all Experimental 

funding. Now, the Guidelines provide new Maximum Contribution amounts for Development and Marketing 
& Promotion, namely, $500,000. The Maximum Contribution applicable to Production funding remains 
unchanged.

		  > See section 2.3.1

4.	 Producer fees and corporate overhead (PFCO) information moved and enhanced
	 •	� Previously, section 2.3.2 of the Guidelines contained rules related to PFCO. This information has now been 

removed from the main Guidelines document and is presented in more detail in Appendix “B”.
		  > �See Appendix “B”, PFCO Policy; and
		  > CMF standard budget templates

5.	 Evaluation Matrix adjusted
	 •	� Previously, the Evaluation Matrix, which guides the CMF’s selective decision-making process in the 

Experimental Stream, contained only one set of “weightings”—i.e. the weight placed on each of four factors 
expressed as a percentage of the overall evaluation—applicable to all Experimental projects. Now, the CMF 
has split out different weightings for each of Production, Development, and Marketing & Promotion support. 
The factors themselves are unchanged.

		  > See section 2.4

6.	 Language of projects expanded
	 •	� Previously, the Experimental Stream was limited to projects created in English or French. The CMF has now 

removed this limitation. As long as the project is otherwise eligible, the language of the project is irrelevant.
		  > See section 3.2

7.	 All projects must be connected to the Canadian cultural sector
	 •	� Previously, the Guidelines stated that Eligible Projects had to be “intended for the general public and/or is 

connected to the Canadian cultural sector.” The CMF has now removed the word “or”. As such, all projects 
must be both intended for the general public and have a Canadian cultural sector connection.

		  > See section 3.2.2

http://www.cmf-fmc.ca/downloads/create/2011-12_exp_guidelines.pdf
http://www.cmf-fmc.ca/downloads/create/2011-12_exp_guidelines.pdf
http://www.cmf-fmc.ca/downloads/create/2011-12_exp_guidelines.pdf
http://www.cmf-fmc.ca/downloads/create/appendix_b_2011_2012.pdf
http://www.cmf-fmc.ca/downloads/create/2011-12_exp_guidelines.pdf
http://www.cmf-fmc.ca/downloads/create/2011-12_exp_guidelines.pdf
http://www.cmf-fmc.ca/downloads/create/2011-12_exp_guidelines.pdf
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8.	 Clarifications for film-convergent and TV-convergent projects
	 •	� Previously, the CMF specified that “TV-Convergent” projects were not eligible in the Experimental Stream. 

This raised questions about film-convergent projects and the consistent treatment of such projects with 
TV-convergent ones. The CMF has now specified that film-convergent projects are also ineligible in the 
Experimental Stream.

	 •	 �In addition, the CMF has clarified what a film- or TV-convergent project is where a particular character or 
brand is involved. In some cases, a character or brand may exist in a variety of media, including TV or film, 
and an interactive project making use of that character or brand may wish to apply to the Experimental 
Stream. The CMF will consider whether or not the application is truly an integrated component of a film or TV 
project, and as such the transmedia nature of the character or brand will not, by itself, disqualify the project.

		  > See section 3.2.2.1

9.	 Expanded definition of “innovation”
	 •	 The CMF has expanded its definition by outlining four separate degrees of innovation.
		  > See section 3.2.2.2

10.	 “Market channel partner” clarified, and additional flexibility added
	 •	� The CMF has clarified that a market channel partner is only required for Production and Marketing & 

Promotion applications—no market channel partner is required for Development funding.
	 •	� The CMF has clarified that it will waive the market channel partner requirement where the Applicant can 

demonstrate that it has the ability to effectively self-distribute the project.
		  > See section 3.2.3

11.	 First Closing Date information
	 •	� The CMF has now specified that no more than 60% of this year’s allocation to the Experimental Stream will 

be provided to projects that apply to the First Closing date.

CHANGES TO THE EXPERIMENTAL STREAM RECOUPMENT POLICY

1.	 No IP ownership interest
	 •	� Previously, the CMF took an undivided ownership interest in the intellectual property of the funded project 

as a way to secure its revenue recoupment position. The CMF will no longer do this. Subject to the following 
change, the CMF will continue to recoup and participate in profits in proportion to its financing in the project, 
but will do so by terms of contract and not as a part-owner of the project’s IP.

2.	 CMF profit participation reduced
	 •	� Previously, the CMF participated in profits from the funded project at the same level as it recouped its original 

investment. Now, upon recouping its full investment, the CMF will forego 25% of its profit participation for the 
benefit of the applicant. In addition, where the CMF recoups 100% of its investment within the first 2 years, 
the CMF will forego an additional 25% of its profit participation for the benefit of the applicant for a total of 
50% of the CMF’s initial recoupment position in the project.

		  > �See Recoupment Policy: Experimental Stream

http://www.cmf-fmc.ca/downloads/create/2011-12_exp_guidelines.pdf
http://www.cmf-fmc.ca/downloads/create/2011-12_exp_guidelines.pdf
http://www.cmf-fmc.ca/downloads/create/2011-12_exp_guidelines.pdf
http://www.cmf-fmc.ca/downloads/create/2011-12_recoup_policy_exp_stream.pdf
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2.	 CHANGES TO THE CONVERGENT STREAM

CHANGES TO ALL PROGRAMS IN THE CONVERGENT STREAM

1.	 Definition of variety programming adjusted
	 •	� The CMF’s definition of variety programming makes reference to portions of the program that are “acts or 

performances”, and portions that are non-performance content, with at least 50% of the program’s running 
time being comprised of acts or performances. Starting in 2011-2012, material that is directly related to the 
acts or performances (such as interview segments with performers) will count towards the 50% performance 
component.

	 •	� In addition, the presence of “ineligible elements” will no longer render the program ineligible. Previously, 
the CMF did not consider as eligible programs those that included ineligible elements, whether or not such 
elements were contained within the more-than-50% performance component. Such ineligible elements 
included contests, prize presentations, promotional activities or commentary, sponsored presentations, video 
clips, awards, tributes, special event celebrations, reality TV elements, etc. Now, such elements will no longer 
render the program ineligible. The program must still be comprised of at least 50% acts/performances or 
material directly related to the acts/performances. The program must still be a variety program—tributes, 
awards shows and other programming described at section 3.2.TV.2 remain ineligible.

		  > See Appendix “A”

CHANGES TO ALL PRODUCTION PROGRAMS1

1.	 Certain marketing expenses are now eligible
	 •	� Previously, marketing and promotion expenses (other than some unit publicity expenses) were not eligible 

costs for CMF-supported productions. Now, specified marketing costs—e.g. costs related to digital media 
marketing campaigns, attendance at markets, and search engine optimization—are Eligible Costs. Eligible 
marketing expenses cannot exceed 3% of Categories B+C of the television production budget and 15% 
of Categories B+C of the digital media production budget. In addition, Eligible marketing expenses in the 
production budget must be spent on marketing activities, and cannot be reallocated to other expenses.

		  > �See sections 2.3.2TV.2 and 2.3.2.DM.1

2.	 Clarification on the treatment of VOD
	 •	� VOD may be treated as a Television Component or a “2nd platform” depending on the circumstances. The 

CMF has now clarified that where fees for the Canadian VOD Right are included within the Eligible Licence 
Fees, the VOD exploitation associated with those fees is considered part of the Television Component, and 
therefore cannot be used to meet the “2nd platform” requirement.

		  > See section 3.2

3.	 VOD, streaming and 18 months
	 •	� The CMF now requires that, when relied upon to meet the “2nd platform” requirement, CRTC-licensed VOD 

and non-simulcast digital distribution must be made available to Canadians within 18 months of completion 
and delivery to the broadcaster of the Television Component.

		  > See section 3.2

4.	 Other Rights: Clarification of “electronic sell-through” and “digital rental”
	 •	� The CMF has clarified the definition of “electronic sell-through and/or digital rental” as being where an 

electronic copy of the Television Component is sold or rented, via digital distribution, for repeated private 
offline viewing on a local device(s) by an end user.

		  > See section 3.2.TV.5.3

1 Performance Envelope Program, Francophone Minority Program, Aboriginal Program, English POV Program, and Diverse Languages Program.

http://www.cmf-fmc.ca/downloads/create/appendix_a_2011_2012.pdf
http://www.cmf-fmc.ca/downloads/create/2011-12_perf_env_guidelines.pdf
http://www.cmf-fmc.ca/downloads/create/2011-12_perf_env_guidelines.pdf
http://www.cmf-fmc.ca/downloads/create/2011-12_perf_env_guidelines.pdf
http://www.cmf-fmc.ca/downloads/create/2011-12_perf_env_guidelines.pdf
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CHANGES TO THE DEVELOPMENT PROGRAM

1.	 Pre-development costs are eligible
	 •	� Previously, pre-development costs (such as very early-stage development costs and costs incurred to pitch 

projects to broadcasters) were only supported by the CMF in the French Regional Project Pre-Development 
sub-program. Now, these costs are eligible in all CMF-supported development projects.

		  > See section 2.3.2.TV.1

2.	 Concurrent funding for Television and Digital Media Components clarified
	 •	� In the Development Program the CMF requires that all projects have both a Television Component and a rich 

and substantial Digital Media Component. The CMF has clarified that work on, and/or CMF funding of, both 
components is not necessary for every phase of development, as long as the two components exist and are 
meaningfully integrated with each other.

		  > See section 3.2.DM 

3.	 Canadian costs clarified
	 •	� Previously, there was an apparent contradiction in the Guidelines between a statement at section 2.3 that 

“only Canadian costs are Eligible Costs”, and a statement at section 3.2.DM.1(b) that an Eligible Project is 
“produced in Canada with at least 75% of its Eligible Costs being Canadian costs.” In fact, this was not a 
contradiction because the two sections referred to different things. Section 2.3 refers to the development 
costs that the CMF will support in the Development Program, while section 3.2.DM.1(b) refers to the project 
that the CMF expects will ultimately be produced as the end goal of the development process. Nevertheless, 
to minimize confusion, the reference to the 75% at section 3.2.DM.1(b) has been removed. Nevertheless, 
Digital Media Components that are produced and funded through the CMF’s production programs must still 
meet the 75% Canadian costs requirement.

		  > See sections 2.3 and 3.2.DM.1(b)

CHANGES TO THE VERSIONING PROGRAM

1.	 Cap on administrative expenses in the versioning budget increased
	 •	� Previously, the CMF allowed reasonable administrative expenses incurred by the versioning company,  

up to a maximum of 5% of the versioning budget. This has now been increased from 5% to 10%.
		  > See section 2.3.2

2.	 Digital Media Components are eligible for versioning support
	 •	� Previously, only television projects were eligible for CMF funding to be versioned into other languages in the 

Versioning Program. Now, Digital Media Components may also receive funding in the Versioning Program.
		  > See section 3.2.1


