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Tourism Awareness
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What Is Tourism?

* Everybody that visits your community

* They must have travelled at least 40
kilometers to get there or stay
overnight

* Generates benefits for the community



Economic Impacts of Tourism
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Economic Impacts of Tourism

e 1-8(5,0“00 tcl)*u'ri\ss}h buéihesses in Canada
* Employ 653,100 workers

A million more depend on the tourism
industry for their livelihood




Nationally

30.4 million visitors
to Canada in 2007

And spent a total of
S70.8 billion




Internationally

Tourism is the world’s largest industry
With a growth rate of 4.6% annually



Largest Export Industry

Tourism In the NWT Is one of the major
export earners

Generates more revenue than the combined
revenue of all other renewable resource

Generated more than _

$136.4 million in revenue

in 2007/2008




Business Travellers

. |In2007/08, over 34,880 business
% & |travellers came to the NWT.

They spent $77.4 million in the
Q# £ territory.
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L eisure Travellers

“q General Touring

e 15,123 Visitors
]+ Spent $8.5 Million

v‘ Visiting Friends and Relations

* 11,693 Visitors
e o Spent $5.0 Million

U
( . .
( 1 Japanese Aurora Visitors
e | * 7,297 Visitors
. .. )= Spent $9.6 Million




Leisure Travellers

Anglers

4| . 7 470 Visitors
"~ )+ Spent $17.5 Million

(4, | Outdoor Adventure Travellers

® |- 2,125 Visitors
_ b . spent $6.9 Million

\
4
(@A Hunters
. " |+ 984 Visitors
X )« Spent $13.0 Million




Trickle-Down Effect of
Tourism Spending

- These Businesses So everyone in a
Visitors Spendol\]flfor}ey_at Spend community benefits from
Businesses Offering: Money On: tourism. ..

Accommodations Purchases such as
Transportation Food & Beverage,
Food and Beverage Other Supplies,

Attractions, Events and égvzzﬁ':'gﬁa Insurance,
Festivals P

Maintenance, Goods,

* Restaurants
» Gas Stations
* Retailers
» Taxi Drivers
« Lawyers
* Florists
* Dentists

Shopping Fuel, etc.
Wages and Salaries

Other Services and
Facilities

« Grocery Stores
* Gift Shops
* Drug Stores
» Banks
 Builders
» Hardware Stores, etc.

Taxes to Government

Capital Assets and
Replacement




Tourism has more than
Economic Benefits...

m Provides opportunities for a diverse mix of
types and sizes of businesses.

m Helps support the community.

m Helps attract other kinds of busmesses to
the community. [,




More than Economic Benefits

Tourism enhances qUaIity of life
Restaurants, retail, performing arts and

cultural programs, golf, recreation, trails,
heritage facilities, etc.

Tourism supports our community festivals and
events

Tourism is sustainable — tourism does not
consume our natural resources



Tourism Helps Support...

m Sports and
recreational facilities

m Cultural programs
m Heritage attractions

m Community festival
and events




NWT Has What it Takes

Wide open spectacular
spaces ———

Variety of wildlife

Clean air and water

Broad range of
attractions and visitor
services




Real Opportunities...

We are competitive in
the marketplace

We have what people

are looking for \ ‘l"',“rf
We can add tours to

existing products

We can create unique
experiences for travellers



