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Tourism in the NWT

The Government of the Northwest Territories (GNWT) invests over $5 Million dollars annually in the

tourism industry through a variety of funding programs and partnerships. These investments are guided

by strategies that are reviewed and renewed every five years. The current strategy, Tourism 2025:

Roadmap to Recovery, will end in March 2026 and we want to hear from you about tourism and its

development between 2026 and 2030.

Over the past five years, the pandemic along with floods and wildfires, resulted in many challenges for the

NWT. The tourism industry was particularly hard hit by these events. To address these challenges, the

GNWT focused its actions on reactivating tourism, enabling recovery and paving the way for growth with

a focus on the regional centre. This included:

Investing in infrastructure, enhancements to products and services, and development of new
products and services

Building capacity among operators and tourism staff through training and mentorship
Engaging with tourism stakeholders through enhanced communications and marketing efforts
Gathering and reporting key data, information, and insights to guide and evaluate investments

While tourism in the NWT is not back to pre-pandemic rates, it is beginning to move in the right direction:

Visitor numbers and spending increased by 13% from 2022.

Operator license numbers have remained consistent since pre-pandemic, with 159 licensed
operators.

NWT Parks overnight visitation rates in 2022 saw an increasing trend (33,586 compared to 25,843
in 2021) but the wildfires in 2023, resulted in a 17% decrease due to reservation cancellations.

Some highlights of Tourism 2025 include:

$4.3 Million invested through Tourism Product Diversification and Marketing Program support
146 projects.

ITl invested $1.425 Million through the Community Tourism Infrastructure Contribution Program
to support 41 projects.

Youth Mentorship for Tourism Program provided 26 youths the opportunity to receive
mentorships from experienced industry professionals.

Business Mentorship for Tourism Program provided 30 businesses the opportunity to receive
mentorships from experienced industry professionals.

Tourism Training Fund supported 22 businesses to provide training opportunities to upgrade or
gain new skills.

ITI developed an NWT Parks Marketing Plan to promote NWT Parks as a Tourism asset in every
region.


https://www.iti.gov.nt.ca/sites/iti/files/tourism_2025_roadmap_to_recovery_april_2021.pdf
https://www.iti.gov.nt.ca/sites/iti/files/tourism_2025_roadmap_to_recovery_april_2021.pdf

